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Abstract

The attention of researchers was drawn to the study of the
development of the Green Declaration, which in turn led to a
diversity of research trends in this area, and to agreement and
at times differing conclusions on the role of the Green
Declaration in promoting sustainable environmental behavior.
This made it necessary to monitor those research trends and to
see how schools were dealing with the various researches of
this phenomenon and the methods used in their study, so that
we could identify the extent to which Arab studies were
involved in studying the phenomenon and come up with
recommendations for new research studies that would enrich
the field of the Green Declaration. This study analyses
examples of Arab and foreign studies carried out in the Green
Declaration with a view to monitoring scientific developments
and valuable contributions in this area and identifying the
theoretical and cognitive approaches and frameworks on
which they have been based. In terms of methodology, this
study is part of the Meta-Analysis Il analysis studies, a
method that relies on a systematic and analytical review of
studies and research published in a particular field over a
given period of time and from a variety of sources. This study
was applied to a deliberate sample of Arab and foreign
research that dealt with the Green Declaration from 2014 to
2024, and included the sample. .The researcher has come up
with a classification to understand the sub-areas of green
advertising. Under this classification, three sub-areas have
been identified. Six key research gaps have been identified for
future research on the green advertising. The researcher
proposed a vision for developing Arab research in this area at
the level of the research agenda, theoretical frameworks,
curricula, and research tools.
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